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CREATOR
CONNECTOR

CURIOUS BY DEFAULT

LAUREN CAROLINE HEIDER “LC”
SALES DEVELOPMENT MANAGER

AT THS CREATIVE
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WHO WE ARE
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ONE INDUSTRY. 
THREE VERY DIFFERENT STAGES.

WE ARE
NOW

WHERE

Not every brand is standing in the 
same place, and that is exactly why 
this conversation matters.
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AT THS CREATIVE, WE SIT IN THE MIDDLE OF THE TOOLBOX.

We are less interested in defending a medium than 
choosing the right one for the outcome.

PERSPECTIVE
MY
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Silo from Web

AI 
Photography
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Silo Photography 
in Studio

AI 
Photography
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AI 
Photography

Photography in 
Studio
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THE HUMAN LAYER 
IS  THE 

DIFFERENCE.
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A BETTER 
DECIS ION 
FRAMEWORK
THE QUESTION IS NOT “AI OR NO AI?”

The better question is: where does this technology 
create value without costing the brand something 
more important?
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THE PANEL
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LET’S  GET REAL 
ABOUT THE 

REVOLUTION.
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