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• Hearst Brands
• The Impact Engine

⚬ Creativity
⚬ Trust
⚬ Reach
⚬ Action

• Hearst Home Brands
⚬ Cosmopolitan
⚬ House Beautiful
⚬ Country Living

THE STORY





Hearst's digital content 
sold over $1.5B worth 
of all goods and $353M 
worth of home and 
décor goods for retailers 
in 2024

IMPACT 
ENGINE



DIGITAL
VIDEO

DIGITAL
SOCIAL VIDEO

DIGITAL
RICH EXPERIENCE

C R E A T I V I T Y



A TRUSTED
VOICE FOR 
GENERATIONS

Purpose driven 
Innovation
Relevance
Expertise lead 
Science Backed

T R U S T



We reach                                           every month through our home and lifestyle 
brands,                     interior decorating consumers 

Hearst reached 66% of all women who shopped 
home décor in 2024

55% of all spending in this category in the 
US last year.

Home items sold every day by Hearst

66%

$34.4B

18K

R E A C H

140M PEOPLE 
2 OUT OF 3

Source: 2024 Comscore Multi-Platform © MRI-Simmons (10-24/S24)
Source: 2025 Comscore Multi-Platform © MRI-Simmons (04-25/F24)



A C T I O N



Generated
$3.3M

Generated
$1.2M

A C T I O N

Generated
$4.9M





Leave the Roads;

Take the Trails

Country Living is a hybrid shelter-lifestyle brand that 
takes a mass-pirational approach to all things home and 
champions the idea that everyone has their own kind of 
country, regardless of geography. 







22mm+
20.7mm+

21.6mm+

4.2mm+

Country Living readers say “My  
Home is an expression of my 
personal style”

countryliving.com site visitors are 2X more likely than the average 
internet user to be consuming the Interior Decorating content.

say “I enjoy entertaining people in 
my home” – 71% of audience

say “I'm always looking for new 
ideas to improve my home” – 
74% of audience

women who shop online for home 
furnishings, past 6 months – index=172







From her freshman dorm to her first apartment, Cosmopolitan is 
there to help readers design, organize, and tackle easy DIY projects 
that actually look gooood (maybe even impressive?). 

Like everyone, she wants to feel calm, safe, and maybe even a little 
fancy in her space—so Cosmo provides her with ALL the answers. 
From the ideal bedroom paint color (based on her birth chart, of 
course), to the plants even she will never be able to kill, we’re her 
go-to guide to creating a home worth canceling plans for.

IT’S YOUR WORLD, 
DECORATE IT





1 in 3 purchased HH Furnishings in the past 12 months (7.9M 
adults), spending a total of $5.8B

The Cosmo audience is more likely than the average adult to have a 
great deal of knowledge and experience on the topic of Interior 
Decorating (i126) 

Cosmo readers are 60% more likely than the average adult to 
have family/friends often ask for and trust their advice on the topic 
of Interior Decorating (i159)

Nearly 3 out of 4 (71%) of Cosmo audience see their home as an 
expression of their personal style 

In 2024 Cosmopolitan’s Home & Décor content sold over 252K 
items

SOURCE: 2025 COMSCORE MULTI-PLATFORM © MRI-SIMMONS (04-25/F24) & HEARST E-COMMERCE JAN-DEC 2024



WHERE GEN Z COMES TO SHOP, 
SCROLL, AND SPLURGE





Respected by the readers as well as industry leaders, 
House Beautiful has always been the definitive guide 
to great design, empowering and guiding a 
decorating obsessed audience through every 
important home decision.

THERE’S NO 

PLACE LIKE HOME





82%

80% 86%

more likely to be women who 
purchased Home Furnishings 
online in the last 6 months 
(index 182)

housebeautiful.com site visitors are 2X more likely than the average internet user to be 
consume Home & Garden content and 3.2X more likely to consume Interior Decorating content.

These consumers love to add color and spice to their home. They enjoy cooking and 
entertaining guests, as well as buying interesting decor for themselves.

of HB readers are the principal 
household shoppers 

enjoys celebrating special 
occasions at home with family 
and friends.



Frontgate x House Beautiful

Collaborative Storytelling



Frontgate x House Beautiful

Story: Find Your Paradise with House Beautiful 



THANK YOU
AND

WHAT’S NEXT?



Angela Kim
Executive Director of Licensing

Angela.Kim@hearst.com
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