


Purpose
An annual event 
designed to 
engage all 
segments of the 
home furnishings 
industry in public 
conversation 
about furniture 
and home safety.



3 objectives
Improve consumer 
awareness of home 
safety issues that 
involve furniture, 
including clothing 
storage furniture, 
recliners, bunk beds 
and more.



Improve media 
awareness of our 
industry’s integral role in 
developing and 
maintaining product 
safety standards and in 
promoting safe use of 
home furnishings.



Nurture collaborative 
relationships with child 
safety organizations and 
parent groups that joined 
us in promoting the 
STURDY Act … for the 
purpose of strengthening 
joint efforts to elevate 
awareness of safety issues 
involving home 
furnishings.



































2-Minute Video News Release
Produced in partnership with Certipur-US

Aired in 20 markets, including Philadelphia, Atlanta, Phoenix, Las 
Vegas, Austin, Tampa/St. Pete, Champaign/Springfield, 

Salt Lake City, Greenville/Spartenburg, Norfolk/Portsmith, 
Columbus (OH), Albuquerque/Santa Fe, Oklahoma City, Fresno, 

Lexington (KY), Roanoke/Lynchburg and Charleston (SC).

Estimated viewing audience: 25 million



safety week toolkit for participants
 Furniture Safety Week Logo

 5 days of social media posts/graphics

 Press releases for companies to share with local media, as well 
as releases shared by AHFA with national outlets

 Furniture-focused safety tips for parents.

 All content posted on the Alliance4Safety website.
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