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Today, the IKEA Brand is present in 63 markets around the globe 

Store visits  860 million 
Website visits 3.8 billion
Co-workers  219,000

FY23 sales  47.6 billion Euro 
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In the :

• 17,000 co-workers 
• 55 retail locations
• 13 distribution centers
• 2 wind farms
• 2 solar parks 
• 172k acres of forest
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The IKEA brand…
from product 
development to the 
consumer.

We only sell home 
furnishing products 
designed by IKEA of 
Sweden.
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To create a better everyday life 
for the many people

Our 
vision

©
 Inter IKEA System

s B.V. 2024 



Our business direction:

To offer a wide range of 
well-designed, 
functional, 
home furnishing products 
at prices so low 
that as many people as possible 
will be able to afford them
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We are fascinated by 
life at home. 
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How consumers feel about safety.
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Safety isn’t top of 
mind when people 
buy furniture.
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But people are 
curious.
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Secure It!
A case study
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In the US, every 17 minutes there is 
a furniture tip-over incident.

Since 2000 there have been 581 tip-over fatalities  

 

472 of the fatalities were children

*CPSC data
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The communication objective:

To raise awareness of the 
risk of tip-over accidents 
and how to prevent them.
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We need to 
reach them 
where they 
are
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The long-term 
approach
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IKEA Family

IKEA Customers

Consumers

…for the 
many 
people
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Consumer

IKEA Store

IKEA.com

IKEA Family

Social 
Media

Print media

TV 
Sponsorship

On-line

Out-of-
home

The 
multichannel 
approach
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Consumer

IKEA Store

IKEA.com

IKEA 
Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home IKEA Family
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IKEA Family email

Consumer

IKEA Store

IKEA.com

IKEA 
Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home
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Consumer

IKEA 
Store

IKEA.com

IKEA Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home
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Secure It!
Creating safer homes together

Consumer

IKEA Store

IKEA.com

IKEA Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home
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Consumer

IKEA Store

IKEA.com

IKEA Family

Social 
Media

Print media

TV 
Sponsorship

On-line

Out-of-home
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Consumer

IKEA Store

IKEA.com

IKEA Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home

Secure It: Search engine optimization

©
 Inter IKEA System

s B.V. 2024 



Consumer

IKEA Store

IKEA.com

IKEA Family

Social Media

Print 
media

TV 
Sponsorship

On-line

Out-of-home

Secure It: Print ad in People Magazine, and Parent 
Magazine
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Consumer

IKEA 
Store

IKEA.com

IKEA 
Family

Social 
Media

Print 
media

TV 
Sponsorship

On-line

Out-of-
home

PBS Kids: Sponsorship video content
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Consumer

IKEA Store

IKEA.com

IKEA Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home

Secure It: Web banner/display advertising on
Popsugar.com, Familycircle.com, Parenting.com, 
Parent.com
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Consumer

IKEA Store

IKEA.com

IKEA Family

Social Media

Print media

TV 
Sponsorship

On-line

Out-of-home

Secure It: Digital OOH with PatientPoint in doctor’s offices
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Follow up 
Research
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97% of IKEA Family members surveyed stated that they 
were aware of the risk of furniture tip-over

52% of parents with small children from the general 
population surveyed recalled seeing Secure It communication
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Secure It!: Home Mailer Communication
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Update / Improve
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The communication objective:

To raise awareness of the risk of tip-over accidents and 
empower consumers with the knowledge needed to 
anchor their furniture to the wall.
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 Clearly show the risk

 Demonstrate the simple way to reduce the risk

 Show the “happy outcome” of taking action

Human factors input
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Just a Moment
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Just a Moment: Wall Anchoring Guide brochure
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Social Media
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Secondhand Safe Use Campaign

©
 Inter IKEA System

s B.V. 2024 



Data from Mercari 2023 Reuse Report
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From IKEA circularity research:

IKEA Furniture can be 
resold 3 - 4 times 
during the lifespan of 
the product
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The communication objective:
To raise awareness of the 
risk of tip over, and the 
need to anchor furniture 
to the wall to reduce the 
risk

To educate customers how they 
could get a free wall anchoring 
kit for their secondhand IKEA 
furniture

©
 Inter IKEA System

s B.V. 2024 



The Most Vital Piece Might Be 
Missing: Concept video
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The Most Vital Piece Might Be Missing: Social Media
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Result:
47% increase 
in wall anchoring 
kit orders
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Our 
vision To create a better everyday life 

for the many people
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