
From reclining to reclaiming

















C H A L L E N G E  1

We existed in 
memories.



Our core 
consumer 
was aging.

C H A L L E N G E  2



C H A L L E N G E  3

We were 
trying to be 
something 
we’re not.







Show beautiful 
in store photo







Rest is important,
it’s valuable,
it’s productive,
it makes us stronger,
it’s necessary.
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01
find our 
people

02
commit to 
our true 
identity

03
break 
the rules
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people



02
commit to 
our true 
identity



For decades, the La-Z-Boy 
has carried with it a sense 
of relief—physically (of 
course), but also in terms 
of social expectations. 
It defies polite décor as the 
blemish on a ‘put together 
room, at once the most 
uncouth but most 
welcoming seat.” 

David Micon 
Author of furniture-focused newsletter For Scale

“



03
break 
the rules



Reveal new logo and campaign line 
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What’s happened since 
launch in August 2023?





Brand health 
growth



Resurgence 
of La-Z-Boy in 
culture



La-Z-Boy 
stock 
strength and 
same store 
sales growth



More 
creativity and 
experimenting



T A K E A W A Y S

be real.



T A K E A W A Y S

be real.
be relevant.



be real.
be relevant.
be unexpected.

T A K E A W A Y S





thank you
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