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ESG Framework

 Consideration of companies 
social and environmental 
impacts 
 Operations

 Value Chains

 Products
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ESG Approach

 Defined Requirements and 
Standards

 Processes and Controls
 Preventative
 Detective
 Corrective

 Monitored Performance
 Data gathering and evaluation
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Regulatory Landscape
 Statutory requirements for consideration of social 

and environmental issues in the supply chain

2010 20151995 2017 2019 2021 2022

 Dodd–Frank Wall Street Reform and Consumer Protection Act
 California Transparency in Supply Chains Act of 2010
 UK Modern Slavery Act
 French Duty of Vigilance Law
 Dutch Child Labour Due Diligence Law [Wet Zorgplicht 

Kinderarbeid]
 German Act on Corporate Due Diligence in Supply Chains 

(LkSG) 

 Norwegian Transparency Act
 Uyghur Forced Labor Prevention Act
 Swiss Code of Obligations
 EU Directive on Corporate Sustainability 

Due Diligence
 New York Fashion Sustainability and Social 

Accountability Act 

2023
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Implications and Actions

 Supply Chain Mapping
 Complete value chain

Company
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Implications and Actions

 Supply Chain Mapping
 Risk Factor Identification
 Historical

 Expanded
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Implications and Actions

 Supply Chain Mapping
 Risk Factor Identification
 Managing Risk Factors
 Preventative 

o Supplier selection processes
o Training
o Procurement strategies and policies
o Contractual requirements and assurances
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Implications and Actions

 Supply Chain Mapping
 Risk Factor Identification
 Managing Risk Factors
 Managing Due Diligence 

Activities
 Detective 

Statement
Confirmation

Questionnaire 
Self Assessment

Evaluated
Self Assessment

Limited On-Site
Intervention

Collaborative 
Reliance

Full Scope On-Site
Intervention
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Implications and Actions

 Supply Chain Mapping
 Risk Factor Identification
 Managing Risk Factors
 Managing Due Diligence 

Activities
 Managing Results
 Corrective 
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Implications and Actions

 Supply Chain Mapping
 Risk Factor Identification
 Managing Risk Factors
 Managing Due Diligence 

Activities
 Managing Results
 Reporting



SUSTAINABILITY AT CITY



LEADERSHIP ALIGNMENT

MATERIALITY 
ASSESSMENT 

SURVEY

MATERIALITY 
WORKSHOP 

STRATEGIC 
PLANNING

ROADMAP 
DEVELOPMENT

RESULTS 
PREVIEW



FORCED 
RANKING

IMPACT ON THE 
BUSINESS

INTERNAL 
EXPERTS AND 

LEADERS

IMPORTANCE TO 
STAKEHOLDERS

THE DATA





2040 GREEN PROMISE
WE ARE WORKING TO GO CARBON NEUTRAL BY THE YEAR 2040



FOSTERING CIRCULARITY

12 MILLION TONS OF FURNITURE WASTE ANNUALLY 



74% OF CONSUMERS CARE ABOUT THE 
ENVIRONMENTAL IMPACT OF THE PRODUCTS 
THEY BUY.

79% OF CONSUMERS WANT AN EASIER WAY 
TO IDENTIFY COMPANIES THAT CARE ABOUT 
ENVIRONMENTAL IMPACTS OF THEIR 
PRODUCTS AND SERVICES.



• FSC Certified
• Verified RediscoveredTIER 1
• PEFC Certified
• FSC Controlled Wood
• Verified Legal
• Rediscovered

TIER 2

• Known LegalTIER 3

• Unknown / Limited KnowledgeTIER 4

• UnwantedTIER 5

ENVIRONMENTAL STATUS CATEGORIES



STRATEGIC PARTNERSHIPS

Helping companies achieve sustainability, 
social-impact and business goals through the 

power of forests.

Third party verification immediately reinforces 
supply chain efficiency and resiliency.



QUESTIONS
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